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The biennial Aotearoa New Zealand Festival of
the Arts made its much-anticipated return to
Whanganui-a-Tara Wellington earlier this year,
following the significant challenges faced during
the 2022 Festival due to Covid-19.

Marking their final festival, Creative Director
Marnie Karmelita and Director Nga Toi Maori
Mere Boynton delivered an extraordinary

programme that brought the spectacular, joyful, Th:

and breathtaking to Wellington. trave
sights

Over seventy events, engaging more than five artists

hundred artists and crew, took place showcasing ever. PR
acclaimed international talent, world premieres, \%?
and iconic contemporary arts experiences. For Celebrating ¢ S
2024, the Festival extended into autumn with anniversary—t

Light Cycles by Canadian creative studio Moment Festival of the Arts - 4
Factory at the Wellington Botanic Garden ki Whanganui-a-Tara Welling . d ‘ i s

Paekaka which was experienced by more than of 2026.
31,000 people alone.
Top: Meow Meow’s Pandemonium, photo: Hagen Hopkins | Centr

Soweto Gospel Choir, photo: Nick George | Bottom: Jungle Boo
Reimagined, photo: Nick George



Festival Highlights

Nga miramira o te whet
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Artists and crew from
9 countries
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of attendees say they

are more likely to

attend an arts or culture

event because of their
Festival experience

World
premieres

300

Staff and contractor:
employed

7%

of attendees agree
the Festival is helping
to develop Aotearoa
New Zealand culture



Economic Impact on Wellington City
Te panga ohanga ki Poneke
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$43-8m Suppliers engaged

of direct spending into
the city’s economy. This
Resulted in an economic
boost to the city’s GDP of

S39mMm’
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(up 56% from 2018)

re, photo: Nick George

2024 Festival atmosphe

* Estimated by BERL, a leading providing
of economic research and analysis



How many came?

Tokohia i tae mai?
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471,000+

Attendance
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(Up 52% from 2018)
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Unique attendees
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(Up 69% from 2018)

68.000+

Tickets issued

NGY
34.000"

Unique attendees
from outside the
Wellington Region

* Estimated by BERL, a leading providing
of economic research and analysis
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403,000+

Experienced free
events




2024 Festival atmosphere, photo: Nick George

Who was there?
Ko wai i reira?

School student
30 schools

(Up 12% from




What did people think?

Nga whakaaro o te marea?
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93%

Audience
satisfaction

88%

Agree the Festival is
an important part of
Wellington’s events
calendar

N
—
95%

Would consider
attending the
Festival in the future

v
97%

Of Wellingtonians who
attended agree that
hosting events like
the Festival makes
Wellington a more
enjoyable place to live
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86°%%

Agree the Festival
brings world-class art to
Aotearoa New Zealand
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88%

Of Wellingtonians
who attended agree
that hosting events
like the Festival
increases their
pride in the Region
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74%

Of Light Cycles attendees
from outside of the region
agree that attending the
event improved their
perception of Wellington
as a place to visit

2024 Festival atmosphere, photo: Shane Boulton



Campaign results

Nga kitenga KoKiriKiri

Key markets: Wellington
Region, Auckland,
Christchurch, Nelson and
5-hour drive time vicinity.

Strong media and
promotional partnerships
across broadcast, online,
print and outdoor activity
including: Stuff, The Post,
MediaWorks, The Breeze,
Ooh!Media, Phantom
Billstickers, Wellington
Airport, WellingtonNZ,
Ticketmaster, iTICKET.

Total Meta reach of

1.2m+
with

3'7.100

Content interactions
30%%

Increase in Facebook and
Instagram followers

email campaig
sent with

55%

open rate
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Here for good

Absolutely Positively
Wellington City Council

Me Heke Ki Pneke
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NEW ZEALAND SUPPORT

Hutt City Council
Kapiti Coast District Council

INTERNATIONAL SUPPORT

British Council
Culture Ireland
Creative Australia

PATRONS

PLATINUM

Archibald Family

Sir Roderick and Lady Gillian Deane
James and Helena Brow

van der Boyes Family Trust

GOLD

Dame Kerry Prendergast and Rex Nicholls
Dilys Grant and Annabel McCallum
Maurice and Kaye Clark

Paul and Sheryl Baines

SILVER

Adam and Kate Thornton

Anna Kominik and David Cunliffe
David Goddard and Liesle Theron

Fay Paterson and Brett Gawn

Howard Greive and Gabrielle McKone
John Allen

Kathryn Jones and David Long

Nicky Saker and Mark O’Regan
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Barbara Blake
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Gordon and Marie Shroff

Jeremy Winter and Judy Francis
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Kim Davies and Andrew Kibblewhite
Leona Wilson

Matt and Adie McClelland

Renata Minetto

Rhona Fraser and Campbell McLachlan
Ruth and Peter Graham

Simon O’Connor and Robyn Pegden
Stephen Strother and Cheryl Grady

Susan Freeman-Greene and Craig Stevens
Anonymous (1)
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Alan Judge and Catherine Shaw
Allison and Victor Diem

Andrew Stewart and Stephanie Dickens
Angie and Charlie Georgiou

Ann Mildenhall

Annie and Chris May

Bernadette and Mark Leadbitter
Bridgit Sissons and Matt Yarnell
Bronwyn Monopoli

Carla and John Wild

Carole Hicks

Chris and Kate Abbott
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David Inns and Sally Woodfield
Denis Clifford and Jane Meares
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Jane McCann and Peter Barker
Jane Wrightson
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Katie Chalmers and Michael Baker
Margie Beattie and John Barlow
Marion and Paul Frater

Mary Marshall

Meg Williams and Olly Bisson

Mike and Mazz Scannell

Mike Camp and Anne Gaskell
Milos Peric

Rachel Metson and Paul Foley
Robert and Dinah Dobson

Roger and Margaret Sainty

Ross Steele

Sarah Catherall and Steve O’Connor
Sharon and Tom Greally

Shirley Gainsford and Hilary Patton
Simon and Mary Urquhart-Hay
Sue Elliott and Craig Smith

Susan Timmins and Kerry Hollingsworth
Susie and Nigel Isaacs

Suz and Peter Hausmann

Terry Friel and Carolyn Hooper
Tim Stephens and Sarah Bartlett
Tracey Bridges

Verity and Rupert Mackintosh
Virginia Breen

Anonymous (10)

LAUNCHPAD PATRON

Beth Brash

Courtney Johnston and Reuben Friend
Eleonora Bello and Samuele Paolo De
Stefani

Elisa Puccioni

Hamish Johnstone and Penelope Louisson
Jan Morgans

Anonymous (2)
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DIVE INTO THE
EXTRAORDINARY

THIS SUMMER
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ANY QUESTIONS?
HE PATAI AU?

Please contact Amy Dewes,
Head of Audience and Partnerships

E: Amy.dewes@tawhiri.nz
P: +64 4 473 0149



